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1.
Public 
Relations 
for Lawyers

ADVERTISING

PUBLIC 
RELATIONS

Legal 
Marketing



The difference between 
advertising and public relations

Advertising: Advertising is any communication, usually paid-for, 
specifically intended to inform and/or influence one or more people. 
(Advertising Association of the UK)

Public relations: A decision-making management practice tasked with 
building relationships and interests between organisations and their 
publics based on the delivery of information through trusted and 
ethical communication methods. (International Public Relations 
Association “IPRA”)



ADVERTISING PUBLIC RELATIONS

Inspires the recipient of the message to respond 
to a call to action

Inspires the recipient of the message to read 
more, learn more 

Immediate goal: Generate leads Immediate goal: Generate awareness

Implicit goal: Profit Implicit goal: Positive perceptions and 
awareness to support the business goals (profit)

Full control: Messages, mediums, timing, and 
locations of information are controlled

Limited control: Messages, mediums, timing, 
and locations of information are often 
controlled by others

Measure of success: Value of new business 
generated as a result of the leads converted via 
marketing/advertising minus the costs

Measures of success: Increased awareness, 
exposure, and trust; Share a voice (over 
competition); crisis containment, reputation, 
and message management; differentiation; 
thought leadership, authority, and influence; 
And client advocacy (trial publicity)



How valuable are the following 
sources of content for business, 
industry and/or legal news? 

Source: 2022 State of Digital and Content Marketing



How valuable are the following 
sources of content for business, 
industry and/or legal news? 

Source: 2022 State of Digital and Content Marketing



Creating a 
Public 
Relations 
Plan

Public
Relations



Worksheet exercise
• Identify objectives / outcomes

• Identify target audience for PR and 
marketing

• Identify key messages that support 
client and talent retention and 
acquisition

• Discussion on tactics - what works 
and what doesn't

Digital handout: Create an Effective Positioning Statement



Breakout Discussions –
Content/PR Topics

Group 1: Cybersecurity & Data Privacy – Lukasz 

Group 2: Diversity, Equity & Inclusion (DE&I) – Gina 

Group 3: Environmental, Social & Governance (ESG) – Francois 

Group 4: Practice & Sector Specific Updates – Jennifer 

A. Identify a topic title that would add value to your firm if 
published.



2.
Maximizing 
Relationships 
with the 
Media



Tips for maximizing a lawyer’s 
relationship with the media

1. Maintain your online presence (everywhere) – omnichannel 

2. Create a general media list and update it regularly 

3. Do your homework

4. Tell reporters why it matters

5. Use data (evidence)

6. Find the opportunities 

7. Make your pitch stand out

8. Follow relevant journalists on social media

9. Leverage syndication platforms 



Tips for garnering media 
attention on social media

1. Share personal thought leadership regularly

2. Share curated content with professional comments 

3. Tag colleagues and organizations

4. Tag outlets and journalists in social media posts or comments

5. Comment on journalists’ posts (relevant, thoughtful and engaging)



Source: Live From Brussels, A Study of the Brussels Press Corps, 2020







The international language 
of journalists: How to decide 
on terms

1. Embargo

2. Exclusive

3. On the record

4.Off the record

5. On background

Digital handout: The International Language of Journalists  



Breakout Discussions –
Content/PR Topics

Group 1: Cybersecurity & Data Privacy – Lukasz 

Group 2: Diversity, Equity & Inclusion (DE&I) – Gina 

Group 3: Environmental, Social & Governance (ESG) – Francois 

Group 4: Practice & Sector Specific Updates – Jennifer 

A. Identify a topic title that would add value to your firm if published.
B. Identify relevant publications to which you would pitch this 

topic and explain why you chose them. 



Flags and bridges

1. The key point is…

2. Let’s look at it from a broader perspective…

3. The real issue is…

4. Let’s not lose sight of the underlying problem…

5. There is another issue playing into this…

6. The most important thing to remember is…

7. I disagree. Just the opposite is true…



3.
Thought 
Leadership



The Big Picture

The creation and sharing of strategic, audience-

focused materials, both EVERGREEN and TIMELY, 

that support your business development strategy.



Source: 2022 State of Digital and Content Marketing

What attracts you to the content 
you consume most frequently? 



Indicate the importance of the 
following in helping you to 
research outside firms for hire? 

Source: 2022 State of Digital and Content Marketing



Indicate your preference for the 
following types of content.

Source: 2022 State of Digital and Content Marketing



How to identify topics

• Firm & practice group 
strategic plans

• Client FAQs
• Personal experience 
• LinkedIn trends
• Syndication platform trends
• Market surveys
• News stories
• Court decisions

• Keyword research: SEMrush
• Industry publications
• Conference Q&As
• Most read content on your 

website (analytics)
• Webinars 
• Podcasts 
• Industry statistics
• AI content creation tools









On which topics and issues would 
you like to see more content from 
law firms?



Breakout Discussions –
Content/PR Topics

Group 1: Cybersecurity & Data Privacy – Lukasz 

Group 2: Diversity, Equity & Inclusion (DE&I) – Gina 

Group 3: Environmental, Social & Governance (ESG) – Francois 

Group 4: Practice & Sector Specific Updates – Jennifer 

A. Identify a topic title that would add value to your firm if published.
B. Identify relevant publications to which you would pitch this topic 

and explain why you chose them. 
C. Craft a two sentence pitch on the topic to get a reporter’s 

attention. 



Articles, Blogs,
Case Studies, 

Infographics, Media 
Mentions, Press 

Releases, Surveys, 
Trends, 

White Papers

NEWS
Increase
RETENTION

Reinforce
CREDIBILITY

Establish
THOUGHT LEADERSHIP

Accelerate
LEAD GENERATION

CREATE ONCE, PUBLISH 
ENTHUSIASTICALLY & STRATEGICALLY 

Celebrations, 
Community Events, 

Conferences, 
Holiday, Seminars, 

Volunteer Work

EVENTS

Anniversaries, 
Awards, Board 
Appointments 

& Elections, 
New Staff / 
Consultants

MILESTONES

                                                         

CUSTOMIZE CONTENT FOR PLATFORM & AUDIENCE

C.O.P.E.S. 

© FURIA RUBEL COMMUNICATIONS, INC. ALL RIGHTS RESERVED. 



Thank You
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